
CRITIQUE GUIDELINES
here are guidelines for both giving and receiving feedback. 

“A critique is not a listing of complaints or faults, but a careful analysis of an argument to determine what is said, how well 
the points are made, what assumptions underlie the argument, what issues are overlooked and what implications can be drawn 
from such observation” (Behrens and Rosen 37-38).

RECEIVING CRITIQUES:
HAVE YOUR WORK PREPARED & READY TO SHOW

We cannot critique without the work—have your work on-time and ready to pin up. 

BE PREPARED TO SPEAK TO YOUR WORK
Be able to stand up and briefly explain your work. What problem is it solving? What is the goal?

LEAVE WITH A TASK LIST
Physically or mentally keep a task list of “what’s next.” 

GIVING CRITIQUES:
AVOID MEANINGLESS WORDS AND PHRASES

“I don’t like it,” or “I really love it!”  Instead use “It could be improved by...” “It works well because...”

ASK SPECIFIC QUESTIONS
Ambiguity feels safe but it doesn’t benefit the conversation. Ask about typography, color, layout, images, etc.

ASK ABSURD QUESTIONS
“Only ridiculous until it’s not.” Ask the crazy questions, this could possibly reveal hidden potential.

INTERPRET THE WORK
What does it mean? Is there symbolism?

REMEMBER THE DESIGN PRINCIPLES
Balance? variety? scale? rhythm? 

UNDERSTAND THE DESIGN APPROACH AND CONTEXT
Is the approach clear? Is it in the correct context? 

OFFER SUGGESTIONS, BUT DON’T DESIGN FOR THEM
While it is okay to suggest an alternate approach occasionally, don’t use your design critique to solve big problems. 

CONSIDER THE GOALS AND AUDIENCE OF THE DESIGN
Does the look and feel match the target audience? Who is the target audience?

END ON A POSITIVE NOTE
It is best to end a critique session with a positive comment about the presented work. 

BOTH PARTIES:
KEEP AN OPEN MIND

Although people’s views are di�erent, it doesn’t make them wrong.

MAINTAIN RESPECT AND HONESTY
The #1 rule. Always be respectful and honest while both receiving and giving feedback. 

DON’T TAKE IT PERSONAL
Never take a critique session personal. Design is subjective. 



HELPFUL TERMS
vocab list for reference, use it! 

ELEMENTS OF DESIGN:
Line - Shape - Texture - Form - Value - Color

PRINCIPLES OF DESIGN:
Balance - Proportion - Emphasis - Flow/Rhythm - Unity

GESTALT PRINCIPLES:
Similarity - Proximity - Continuation - Closure - Figure/Ground

CRITIQUE VOCABULARY:
Kerning: The adjustment of space between two characters in your type.
Leading: Pronounced ‘ledding’, leading refers to the space between lines of type. 
Tracking: Concerns the space between letters. 
X-Height: The average height of lowercase letters. 
Ascender: The part of a lowercase letter that extends above the x-height. Examples of this are ‘b’, ‘d’, ‘f’
Descenders: The part of a lowercase letter that extends below the x-height. Examples of this are ‘g’, ‘j’, ‘p’
Orphans and Widows: The words or short lines that appear by themselves at the top or bottom of a column of type. 
Alignment: The lining up of elements to achieve balance, order, and a more logical layout. 
Legibility: Is it intelligible? Can I read it?
Nonsensical: Lacking intelligible meaning.
Hierarchy: System of ranking one above another/the order of visual importance.
Order: A specified sequence.
Intuitive: (smart) Do I get it? Does it communicate e�ectively?
Problematic: Unresolved, open to doubt, debatable.
Relationship Connection: association one to another.
Concept: The idea. Is it clear?
Tangent: Making contact at a single point; touching but not intersecting.
Focal Point: (focus) Center of interest or activity.
Symmetrical: One half of the composition is exactly the same as the other half.
Asymmetrical: One half of the composition may be equal but not identical to the other.
Positive Space: Area occupied by shapes or figures.
Negative Space: Area unoccupied by shapes or figures.
Organic: Formed of or relating to living organisms/organic matter (plant-like).
Contrast: To show di�erences when compared.
Implied meaning: To express and idea indirectly.
Intentional: Done with calculated intention.



WHAT DO I SAY?
helpful list of questions and statements to help lead the critique.

TALKING ABOUT STRENGTHS:
The work shows a hierarchy of elements. For instance...
The design seems intentional and well thought-out because...
The typography choice speaks to the project because...
In your opinion, what defines this project successful?
One thing you did really well...

TALKING ABOUT WEAKNESSES:
The typography is not legible, I think it would be better too...
I feel like ______________ might be a trouble area because... 
Here area few reasonable design changes that might avoid the problem points...
I think your design elements seem to be misused...
One area I feel could use more work...

GENERAL QUESTIONS TO ASK:
What are the pros and cons of this design?
Is the design symmetrical or asymmetrical? 
Does the hierarchy of elements make sense?
Is the typeface choice appropriate? Legible?
What problem is this design trying to solve?
Did you double check the spelling?
Is the line spacing consistent?
Is there enough contrast?


